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* Description

This course is a foundation course oriented to undergraduates of the Translation
Department. It is designed to convey to students the main features, fundamentals
and translation strategies of publicity translation from the perspective of Applied
Translation Studies, International Communications and Intercultural Communications.
This course analyzes some problems in publicity translation, and puts forward
countermeasures with the analysis of examples, in an effort to update
communication ideas and summarize publicity translation strategies for further
reference.

This course includes six sections: Overview of Publicity, Features of Publicity
Translation, Qualities Required for Publicity Translators, Penetration into
Mistranslations in Publicity, Publicity Translation Strategies, Case Studies in Publicity




Translation.

Through this course, students should grasp a basic understanding of publicity
translation, including its features, translation strategies and the overall strategy, so as
to lay a solid theoretical and practical foundation for the future translation work.
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